
MAGAZINE

Malaika Wa Azania

OUR INSPIRATION OF THE

MONTH

MEET SOME OF
OUR POUT
MEMBERS

BE PART OF THE
#POUT50000

A STORY ABOUT A  WOMAN WHO IS 
POWERFUL | OUTSTANDING| UNIQUE | TALENTED

 A
P

R
IL - JU

N
E

 2020 | IS
S

U
E

 N
0. 2

follow
your 
PASSION

STORIES OF WOMEN IN
BUSINESS
 



BECOME A POUT MEMBER
BE PART OF THE CHANGE

JOINPOUT

POUT is an award-winning self-empowerment organisation for
women. 

POUT stands for Powerful, Outstanding, Unique & Talented.

WHAT IS POUT MOVEMENT?

It aims to empower women by assisting them to be the best they
can be. Firstly, by sharing stories of young women to inspire one

another and to learn from their journeys.
 

We believe that representation in media is really important and
affects our self image collectively. The content in POUT Magazine

is both inspirational and aspirational. 
 

The stories aim to put women in a positive and inspiring light with
the intention of learning from each other and through each other.

HOW DOES POUT WORK?
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W H Y  S H O U L D  I  B E C O M E

A  P O U T  M E M B E R ?

Secondly, we carry on this positivity through our
POUT merchandise reminding each other that we are
all Powerful, Outstanding, Unique & Talented just the

way we are. Our super power lies in the belief of
ourselves as we are and the acceptance there of.

 
Thirdly, through our events and workshops we aim to
share skills and techniques which we can use in our

daily lives to empower ourselves personally. 
With the knowledge and understanding of how our

mind works, we can build a life or vision for ourselves
that speaks to our life's purpose here on earth.

 
The events/workshops also aim to assist women to
navigate through their own lives and find the power

within to face challenges, pursue their dreams and live
a life that they desire. Hence the world 'self-

empowerment' because it is only YOU that can
change the trajectory of your life and where you want

it to go.
 

Fourthly, programmes. The different campaigns and
programmes under the POUT banner will assist us in
being organised and unleash the leadership qualities

that we inherently possess. At the end of the day,
everyone is the CEO of their own lives.

 
POUT is namely divided into four pillars: media,

merchandise, events & programmes.

We aim to organise ourselves, as women collectively,
to pursue the life that we desire and create a country

that we wish for this current generation and future
generations. 

 
We can achieve this by being organised in large
numbers therefore your membership is crucial 

so that we can all get to work. 
 

How you use your membership is entirely up 
to you, the lifestyle that you lead and the 

desires that you have. At the end of the day, 
your individual success is our collective 

success.

JOINPOUT

www.poutmovement.com/join-pout/
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A R100 ONCE-OFF FEE WILL GIVE YOU THE
FOLLOWING:

 
      A POUT membership card and lifetime membership.
      Free access to POUT Magazine.
      You will load your own card with money and buy            
POUT merchandise using the Internet and therefore gain
points.
      You can use the points to get discounts on POUT
merchandise or qualify for free merchandise.
      Automatic entry into our competitions.
      Discounts/free entrance to our events.
      Exclusive rights to participate in our photo shoots
and campaigns.
      Media partnership with members who own small
businesses, projects or social causes. This means that
whenever you host an event, launch a product or cause,
POUT will assist you with marketing support through
POUT Magazine, our online media channels and
expertise from our staff. We will also be able to link you
up with partners and POUT members who will be able to
further your cause or business.

W H A T  A R E  T H E  B E N E F I T S  O F  B E I N G  A  P O U T  M E M B E R ?

How you use your membership is entirely up to you. You
can choose to just support the cause by being a member,
buying merchandise, being more active with the
campaigns that we will share with members, being a
speaker at our own events, asking POUT to be your media
partner, hosting a POUT event in your area and partnering
up with POUT or if you have an idea that you would like to
implement that will create change within your community
then POUT is the ideal space for you.
 

Register to be a POUT MEMBER
http://www.poutmovement.com/join-pout/ 

JOINPOUT

www.poutmovement.com/join-pout/
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FEMALE

EMPOWERMENT &

ALL THINGS POUT...

FOUNDER'S NOTE

STAR POWER

We feature Philani
Nyalunga, the founder
of I MATTER
MENTORSHIP in our
POUT POWER section.
May your work continue
to make a difference to
every young girl you
touch. You're a true
star. 
Read her story on
page 24. 

POUT MOTTO

Hi POUT family, 
 
It is the second edition of POUT Magazine and the journey has been
both exciting and challenging. Achieving one's dream takes time
and, the effort that is needed to practice patience does take a toll on
one's soul especially when you don't immediately see the results.
With every downside, there is always an upside. 
 
We are extremely happy that we have added new members to the
POUT Family. You will get to see what some of them are involved in
when you read the women-in-business section of this magazine. I
hope their stories inspire you to start something or finally take action
to implement that idea that you've always had. Let us know what you
think of their services and products. 
 
South Africa is experiencing a difficult time. With the spread of the
Coronavirus, the country has been placed on lockdown for our own
safety and that of its citizens. Take time during this dark period to
think about your contribution to the world. Particularly women... take
up space and lead. 
Start that project you've been putting off, it might be what helps us
recover as a country. Who knows? If you need a community of other
females who have started something or are starting something,
become a POUT MEMBER. I hope you find strength and courage
during this scary time, and that we come out stronger together at the
end of it all.
 
Remember you are Powerful, Outstanding, Unique & Talented
#POUTmovement

Founder & Director

You are Powerful beyond measure,
Outstanding for every effort that you make,

Unique for there is no one like you & Talented
because you are blessed with the ability to

contribute to society. Follow us on social media 
                           @Poutmovement 
 

WE LOVE...

We tried products from Yoni Essentials which
is a holistic herbal healing company, that
empowers women through feminine health
wellness with the aim of healing the womb.
We absolutely love their effects.
Check out the review on page 9.
 

POUTMAGAZINE

Picture by Gerald Ntsimane

 Zaza Motha



POUT SHORT-SLEEVE T-SHIRT R120 | AVAILABLE IN WHITE, BLACK, GREY &
NAVY BLUE. TO BUY E-MAIL INFO@POUTMOVEMENT OR INBOX ON SOCIAL

MEDIA
www.poutmovement.com/shop

@Poutmovement



We are crushing on this expresso size twin set from

PurpleCherry Taste Tableware. Add a touch of elegance at

your table to impress your guests. Price R459.  To buy call

072 901 0868 or e-mail topurplecherry@gmail.com

                               @PurpleCherryTasteTableware

A TOUCH OF

ELEGANCE

POUTSNIPPETS

PRODUCT REVIEW
YONI ESSENTIALS
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cleaning the vagina and uterus, regulate menstruation and, to ease period pains and bloating. 

We tried the steaming using Yoni Essentials Herbs and the womb tea, and experienced results with improved

hormone balance.  The number of menstrual days and  cramps was greatly reduced after using it for a couple of

months. 
 
The benefits stated for using the Yoni herbs include namely: boosts fertility, reduces stress, increase energy, treats

hemorrhoids, balances hormones, maintain health odour, reduce menstrual flow, speeds healing after birth etc. 

Their products start from R50 and include a yoni tea, yoni soap, yoni mist, yoni oil, detox pearls, streaming herbs

amongst many. Follow Yoni Essentials on Instagram @yoni_essentials 

Contact Brunette on 073 378 1111 for your orders. WWW.POUTMOVEMENT.COM

We tried yoni steaming with products rom Yoni Essentials, a

holistic herbal company that empowers women through 

feminine health wellness.

WHAT IS YONI STEAMING?

Yoni steaming, also known as vaginal steaming or v-steaming, 

is an ancient health treatment used for womb health. 

You sit over steaming water with natural herbs with the aim of 

Picture by Zimkita Mentile Matlala



POUTSNIPPETS

A POUT SHOUT OUT
WOMEN WHO UPLIFT OTHER WOMEN

We came across a very thoughtful Facebook post from

Nkuli Zwane, in praise of excellent service from

another woman . The post read:

“Disoufeng Pub. Dear Management on Saturday

18/01/2020 we were celebrating my friend's birthday

and had the honour of being served by this wonderful

lady there, Thando is her name. She was spot on and

took really good care of us. As a customer I'm giving

credit where it is due, I hope you do the same.

Thank you Thando, we had a blast”. - Nkuli Zwane. 

 

It is so inspiring to see women uplifting each other, and

more especially to see young women who are

working hard for themselves. Thandolwethu Twala, your

positive attitude and willingness to work hard at your job

will open up doors for you. May the universe meet you at

your heart's desires, and may your dreams come true.

Thank you for being an example of true service. 

 

Thandolwethu (Thando) Twala is a

waitress at Disoufeng Pub & Restaurant at 3166

Shinkhova Street,

Meadowlands Zone 10, 1852 Soweto, Gauteng.

Thando Twala - waitress at Disoufeng Pub & Restaurant

WWW.POUTMOVEMENT.COM

NAIL SPOT

If you love doing your nails and

really

love beautiful nails, go check out

Olamighty Nails in Braamfontein.

Check out their page on Instagram

@Olamighty Nails

Call them on 071 924 7599 or

visit them

at 41 Stiemens Street,  Civic

Towers, Braamfontein.

A
P

R
IL - JU

N
E

  2020  IS
S

U
E

 | P
G

10



Busiswa made us have a SBWL moment when she posted pictures of her wearing her IVY PARK Adidas outfits. This

athletic range by US singer Beyonce sold out within hours when it was released in South Africa.

Pictures: Instagram @busiswaah

FOR THE LOVE OF SHOES

You can never go wrong with the right pair of shoes in your life. We are loving the Madison The heart New York shoe brand

and the variety of styles that they offer. Madison New York is a leading footwear brand by the fashion capital of the

world. Madison is positioned as one of South Africa's and Africa's most successful footwear brands. 

Check out their website at www.madisonheartofnewyork.com or follow them on Instagram @madisonhny

POUTSNIPPETS

BUSISWA CHANNELS

BEYONCE

WWW.POUTMOVEMENT.COM
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POUT LONG-SLEEVE T-SHIRT R140  | AVAILABLE IN WHITE, BLACK, GREY &
NAVY BLUE. TO BUY E-MAIL INFO@POUTMOVEMENT OR INBOX ON SOCIAL

MEDIA

@Poutmovement www.poutmovement.com/shop
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POUTINSPIRATION

Our INSPIRATION OF THE MONTH is Malaika Wa Azania for a number of reasons. 
Her drive, intellect, accomplishments and passion are inspiring. A thought leader of our 
generation, whose life path was sternly set straight by her mother's foresight and love. 

Her struggles are testament that even though you might be facing the tallest mountain, you can
reach its peak and thrive. It is her ability to interpret politics and socio-economic issues in 

a refreshing way that makes it engaging for her followers and readers. 
It is her openness and vulnerability that makes her relateable. 

Meet Malaika.
 A best-selling author, TV host, newspaper columnist and

government public servant.

Senior Specialist in the Office of the Executive Mayor in

Ekurhuleni, Malaika has accomplished more than most

twenty-nine year olds. “I'm extremely passionate about

this job because I believe that the local government

sphere is a site of meaningful intervention in the lives of

ordinary people and as such, demands the most

committed public servants”, she says. Amongst her

many hats, Malaika is also currently pursuing her Masters

in Geography through Rhodes University.

 

Raised by a single parent and a grandmother who was a

domestic worker, there was little to get by. “We lived in a

shack for about 16 years or so, and that obviously had its

many  difficulties. We did not always have enough

resources to afford a decent life but we had a 

meal on the table every night”. Even though, she was

born into a poor working-class family in Meadowlands,

Soweto, her mother made sure that she received a good

education.

 “She took me to good multi-racial schools that she

could barely afford, because she believed that

education was the only key to success for me, and my

family at large,” adds Malaika. “I remain grateful to her

for this incredible foresight”.

 

Malaika has fond memories of growing up in Soweto. “I

grew up at a time when community mattered. We played

a lot on the streets. 

We were children of our neighbours and children  of the

community. So even when we didn't have enough food at

home, I knew that I could  eat at the home of a friend in

the neighbourhood”. 

 

This practice of Ubuntu, is sadly diminishing in our

communities. “It was not an anomaly then, and it pains

me immensely that we have, as black people, lost that

sense of community because to me this is an essence

of humanity”.
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"My
greatest achievement in life is
waking up every morning with

renewed strength & a better
version of myself. 

I regard this as an achievement
because I have gone through a

lot of difficulties in my life,
things

that could have broken me."
MALA I KA  WA  AZAN I A

W W W . P O U T M O V E M E N T . C O M
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“Without a doubt, my mother, Dipuo Mahlatsi, was the

biggest influence on my politics and  world view. She shaped

how I see the world and what I define as my place in it. She

was a social and political activist. In fact, she and my father

met in the student movement, the Congress of South

African Students (COSAS), a component structure of the

mass  democratic movement that is lead by the African

National Congress (ANC)”.

 

The young Malaika was introduced to politics at a very young

age. “When I was very  young, she would take me with to her

political meetings and programmes, where I would  listen to

some of the discussions relating to how the new South

Africa should be  fashioned”, she adds. Her love for reading

was sparked by her mother. “Later, in my early  teens, she

would bring me books and pamphlets from work. She was a

Communications Support Officer for the South African NGO

Coalition and would often bring me material to  read”.

 

Malaika read about local and global socio-economic justice

programmes that her mother was involved in through her

work. “This shaped my understanding of inequalities in the

world, and made me want to become an activist myself so

that I could contribute to the fight for justice”. 

 

Her mom has always been a staunch supporter, and prepared

her for the road ahead. She passed away in 2017 due to

metastatic gastrointestinal cancer. This would be Malaika's 

greatest challenge to overcome. “My mother was a single

parent and we had an extremely close relationship, one that

transcended the normal mother-daughter relationship”. 

She was her best friend and someone she confided

everything in. “Losing her has been extremely devastating,

not only because it robbed me of the only parent I had, but

because it also forced me to grow up sooner than I would

have wished to”.

 

At the time of her mother's death, Malaika had to 

complete her honours degree on record time. She needed 

to go back home in Johannesburg to look for a job so 

she could take care of her brother Lumumba who was 

14-years old at that time. She was fortunate to 

find employment immediately. 

Despite losing the pillar of her life, a few months after 

her mom's burial, Malaika obtained her Honours Degree in

Geography Cum Laude with distinction.

I
AM MY

MOTHER'S
DAUGHTER

DIPUO MALATSI (MALAIKA'S MOTHER)

POUTINSPIRATION



Malaika's determination and  resilience has seen her

achieve a lot in her young life, namely: 

 

        Writing a best-selling book Memoirs of A Born Free:

Reflections on the Rainbow Nation, which is a prescribed

reading in local and international universities and is

published in Europe (where it was translated into

German) and the United States of America.

        Being one of the Mail&Guardian Top 200 Young

South Africans in 2015. 

        Being a recipient of the Inaugural South African

Students Union (SAUS) Awards in 2019. 

        Being the youngest member of the SABC Food and

Nutrition Committee appointed in Malawi in 2014. 

       She is currently a columnist for The Sowetan and The

Herald newspapers. 

       She is also a TV show host on Moja Love (DStv

Channel 157) for Bua Fela where she explores the 

 realities faced by young South Africans.
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All of the milestones are great for any person to achieve

but Malaika humbly thinks that these are not her

greatest achievements. 

 

“My greatest achievement in life is waking up every

morning with renewed strength and a better version of

myself. I regard this as an achievement because I have

gone through a lot of difficulties in my life, things that

could have broken me. But they didn't, they made me

the person that I am today and I'm proud of that person.

I'm in awe of the woman that I'm becoming. And that's

my greatest achievement”. 

 

Malaika's views on current issues are important for

young people, to not only understand what is happening

around them but to also engage with the content which

often inspires a view of their own. We ask her two

pressing questions concerning women in South Africa

POUTINSPIRATION

1. YOUNG MALAIKA IN MEADOWLANDS 2. MALAIKA WITH HER MOTHER DIPUO MAHLATSI 
3. MALAIKA WITH HER YOUNGER BROTHER LUMUMBA 4. HER TV SHOW BUA FELA, DSTV CHANNEL 157 5. GRADUATING WITH

HONOURS IN GEOGRAPHY (CUM LAUDE) IN 2018 AT RHODES UNIVERSITY 6. WITH HER MENTOR PROFESSOR MASHUPYE
MASERUMULE

W W W . P O U T M O V E M E N T . C O M

1 2 3

4 5 6



W W W . P O U T M O V E M E N T . C O M

I think the state of women in South Africa is a nervous

condition that is defined by structural violence.

Undoubtedly, we have made some important in roads in

terms of gender representation and mainstreaming, and

have adopted some very important legislation that

empowers women. 

 

This includes the legalisation of abortion, the recognition

of same-sex marriages which have been an important

victory for the LGBTIQA+ community whose struggles

include women's struggles, the gender quota in our public

universities etc. 

 

These are definitely important inroads in our struggle for

the emancipation of women. But the reality of the

situation is that women continue to be confronted with

significant problems that include but are not limited to

gender-based violence, the rape epidemic, a 

segmented labour market in which we continue to face

problems of gender pay gaps, patriarchal institutions that

impede on the capacity of women to thrive as well

as an equal economy in which women are hurled at the

margins. 

The result of all this is that women, particularly black

women, are economically and socially alienated.

Secondly, the South African economy needs to transform

because without a transformed economy, women will

remain on the margins. In addition to this, the land

question must be addressed urgently because women are

on the receiving end of the land and agrarian 

injustice (a situation where there is no fairness or justice

when it comes to the land issue) that our country is

dealing with.

Rural women in particular depend on land not 

only for subsistence but also for livelihood generation. So

resolving the and and agrarian 

questions will go a long way in their empowerment. 

 

Thirdly, patriarchal institutions need to be transformed. It

is not enough to simply have women in positions of power

and influence, what matters is to change the power

relations  within the institutions that they serve. For

example, having a woman CEO for a mining 

company is good in terms of representation, but the

mining sector remains largely untransformed both in

terms of the labour force and in terms of the remunerative

incomes between genders.

 

This needs to change. Another important thing that needs

to happen in order for women to thrive is that we need to

start being serious about women having a rightful claim to

history. Our history is gendered and this has lended

women to erasure. 

Our responsibility as young academics and scholars is to

unearth stories of women who have shaped this country,

unknown and unsung heroes. We must archive these

stories and insist that this literature filter through to the

ideational space. 

It is only in doing this that we can assert the significance

of women in our history in the contemporary space.

 

What do you
think about
the 
state of
women in
South Africa?

A
P

R
IL-JU

N
E

 2020 | IS
S

U
E

 N
O

.2 | P
G

18

What do you think South
African women need in
order to thrive?
I think that in order for South African women to thrive,

firstly there needs to be a serious commitment

by our criminal justice system to successfully prosecute

perpetrators of  gender-based 

violence and rape.

POUTINSPIRATION



I have often been asked whether our country is ready for a

woman president. My response

is simple: South Africa has been ready for a woman

president since 1994.

We do not have a shortage of capable women who are

administratively excellent, politically astute, 

intellectually superior and morally upright. We have

women like Dr Geraldine Fraser-Moleketi, Thenjiwe

Mthintso, Phumzile Mlambo-Ngcuka, Thoko

Didiza, Advocate Mojanku Gumbi, Nomfanelo Kota to name

but a few.

They have what it takes to lead this country. The problem

is not a shortage of capable women, it is a shortage of

courage on our part to demand this calibre of leadership,

as well as an oversupply of heteronormative partriarchy

that has cemented the idea that women cannot lead.

W W W . P O U T M O V E M E N T . C O M

ON
LOVE, 
RELATIONSHIPS 
& MARRIAGE

Malaika strongly believes in love and relationships as

important structures that anchor us, with the potential to

bring out the best in us. “When you find your partner,

someone who is your equal in every sense of the word, you

are able to build something that is worth sustaining and

truly beautiful. I personally just came out of a seven-year

relationship that recently ended with a man that I still hold

in very high regard, and who I loved for seven years of my

life. I think he's an amazing person and I've never doubted.

 

He's obviously someone that I'm always going to love

because we shared a very important part of our lives

together but relationships do come to an end, and love

alone is not always enough to sustain a relationship”.

Even though her romantic relationship has ended, Malaika

still believes in love and making relationships work. “I'm

not a person who believes that relationships must be

things that we just walk away from. We need to make

them work, and of course this does not mean that we

need to endure (ukubekezela) all kinds of things but you

both make an equal commitment to the relationship.

 

Despite her belief in relationships, her belief for marriage

is not as strong. “I think marriage is an institution that I've

never been necessarily fond of. I don't think that a

relationship needs to boggled down with all those kinds of

legalities. 

But I do think that it's also a very important institution

that has been able to stabilise many families and that

holds a lot of things together. For me personally, whether I

get married or I don't, it's really not something I'm

concerned about”. 

“I've always been a big believer in love. It's something that

many people who don't know me find very strange

because there's often an assumption that if you are a

feminist, if you are a strong woman with powerful political

views then you are hardened”, says Malaika.

“You don't have a heart that caters for romance but I'm a

romantic at heart”, she adds.

POUTINSPIRATION



If she meets someone who is keen on marriage, she is

open for the discussion. “It's not something I consider to

be an absolute necessity. I think when two people love

each other, and they are committed to each other, that for

me is enough commitment. It does not need to be

registered at a home affairs for it to be legitimate”.

 

Malaika's viewpoint to marriage and relationships has

been largely shaped by her upbringing. “I was raised by a

single parent who was raised by a single parent, who was

also raised by a single parent. I come from a long

generation of single parents, from a generation of women

who have been able to raise families. 

 

Very strong women who have been able to shape and build

us into the people that we have become in the absence of

being in a marriage institution. I think that has made me

realise that marriage is not necessarily the be-all and end-

all, that women can still thrive, be successful and get a lot

of things done without necessarily being in a marriage”.

 

“A family is not only family when there's a father figure in

the house. Families are complex, dynamic, constantly

shifting and evolving, especially in South Africa where

there are so many dynamics that inform the structures of

our families.  We're not just nuclear families. We're all of

these layered complexities of families, we're

still families and it's a beautiful thing”.

 

Watching her mom while growing up and witnessing the

relationships she was in, her dedication to her kids made a

lasting impression on her. “One of the things that my

mother did, was put her children first. 

 

Even if she was in a relationship, she would always ask us,

'are you guys comfortable with this man? Is this

something that you want?'...For me, that taught me that

part of the things that are important if you are to get into

a relationship if you have children (which is not something

I'm planning to have) is that they must be a

priority to you in so far as whether or not they are

comfortable with the person that you choose to be your

partner”. 

 

With all this said, she emphasises on the importance of

the black family, “I also think that the families that we

create outside of that are just as important, sometimes

even more important”.

Malaika takes education very seriously to the point where

she campaigns every year to raise funds for students who

need assistance with food, transport and funds for

university. “It's something that I hold in very high regard. I

think education is extremely important and part of this

comes from the fact that I worked very hard to acquire my

own education. I was financially excluded in my second

year of university when I could not raise the funds to

continue being at Rhodes University. 

 

Despite all of that I came back the following year and

continued. I struggled and thrived until ultimately I was

able to graduate. I then continued with my postgraduate

studies and I'm now pursuing a masters degree”.

 

She considers education as an empowering tool especially

for black women who don't have control to the means of

production, “we're not captains of industry, we don't have

access to a lot of these things and education for us, is

that one thing that to some degree, almost attempts as

far as possible, to even out the playing fields. I think

that's something that's ought to be a central priority for

us as young people, as young black women from working

class backgrounds.

Education is something of utmost importance”.

W W W . P O U T M O V E M E N T . C O M
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This explains why she is passionate about the plight of

South African students, and why she goes out of her way

to help where she can.

 

“It's largely a result of personal experience. I know what

it's like to be a student who doesn't have money to go to

school because I have been excluded. Although I might not

know what it's like to be a student who is starving

because I have never experienced something that brutal. 

 

I've always had accommodation and food, even under the

most difficult circumstances because I had scholarships

and people who were always coming and chipping in to

help me. I think students must never endure the brutality

of being at school and they don't have food. It's not

something I think as a society we must live with and

accept as normal”.

 

One of the messages that she always shares on Facebook

is that “students have a responsibility to be concerned

with passing and acquiring qualifications. 

 

"Students should not have to worry about where their

next meal is going to come from or where they are going

to sleep at night. 

I think it's a very cruel and violent society that puts

students through that kind of trauma because imagine

the pain of being from a poor family where you know that

education is the only thing that is going to help you

elevate your family, and enjoy some degree of upward

mobility...then you still have to worry about food and

accommodation, and you can't even call anyone back

home". 

 

Society has a role to play when it comes to students.

“Those students must turn to us. Those of us who have

graduated and are gainfully employed. I mean, I'm not a

millionaire by any stretch of the imagination, I'm not rich.

I'm employed, earning a decent living and I have a moral

responsibility to help, particularly students who don't have

the means to help themselves, because when I was a

student I was also assisted by people”.

 

During her first year of university, Malaika was assisted by

Mike Maile and Nomfanelo  Kota (currently the

spokesperson of the caucus in parliament). 
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“They did not know me but decided to put money together

to take me to school, and paid for my first year. They gave

me a way into university. 

 

They didn't have to because they were strangers. I can't

give the money back to say 'thank you for what you've

done for me' but what I can do is pay it forward, and ensure

that as far as possible, and as much as I can, I don't allow

another student to go through the

dehumanisation of not being able to go to school or be at

school because they're starving. 

So for me, it's a personal struggle and that is why I do it

every January. I'm either donating money for students to

have transport to go to school, for students to have

accommodation or for students to have food. I don't think

students should ever have to go through that kind of

suffering”.

W W W . P O U T M O V E M E N T . C O M
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My authenticity. There's one thing about me I know to

be true, and it's that I'm genuinely myself. I belong fully

and deeply to myself, and that is also how I express

myself into the world. I bring to the table what I say I'm

going to bring to the table. 

 

I never make attempts to pretend to be something

that I'm not. I'm exactly Malaika (as I am) in all my

complexities. 

A woman from  Soweto, a woman who takes

intellectual work seriously, a woman who is also very

playful, a woman who is also very daring. 

WHAT 
MAKES YOU 

OUTSTANDING?

WHAT 
MAKES YOU 
UNIQUE?

WHAT 
MAKES YOU 
TALENTED?

The fact that I'm able to break new ground on things

that other people would otherwise not do because

they are really uncomfortable or they find those things

taboo. If I want to talk about abortion on social media,

I'll talk about it without fear of what would the next

person think of me. Not too long ago I asked women

what would they do if they fell pregnant. At that very

moment I said I would have an abortion and I explained

to them why I would terminate. If I'm wearing a bikini

and I want to put that on Facebook, despite the fact

that I'm a very fat woman who is not really in the best

of shape, I'll do it. If I want to tell people about my

sexual experiences I would do it.

The greatest thing that makes me unique is that I'm

deeply rooted in who I am but I'm also very luckily, deeply

exposed and adventurous. I've seen the world and I

travel a lot in the world. I'm currently living in a nice 

quiet suburb but I'm also the same person who goes

home to Soweto. So it makes me unique in a sense that

while I've got my ambitions and my head in the clouds

but I've also got my feet firmly rooted and grounded in

who I am and where I come from. I think it's a unique

quality because very often when people become

exposed to certain things, they almost lose sight of the

things that anchor them. I think that's why I'm able to

relate to so many people at different levels.

I'm a bold, black woman and the epitome of what it

means to give black women an opportunity. 

 

I've always had many talents, one of them being writing.

At the age of 21 I wrote a book Memoirs Of A Born Free

which became a best seller and received international

offers for publication. We have two international rights

deals for the book in Europe and the United States. 

 

That obviously is a talent, writing is a talent because I

didn't study it. It's a product of a lot of hard work and

nurturing by other people.

WHAT 
MAKES YOU 
POWERFUL?

W W W . P O U T M O V E M E N T . C O M
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Philani 
Nyalunga

FOUNDER OF I  MATTER MENTORSHIP
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Born and raised in Soweto, in a small

community called White City Jabavu,

Philani was well aware of her surroundings and

how they impacted the youth. 

 

“Growing up in the township is often

synonymous with violence, crime and poverty.

My community was no exception. Many

children there came from dysfunctional

families. I came across a couple of young girls

in my neighbourhood who were so rebellious,

and I couldn't understand why because they

were quite young to behave the way they were

behaving.” says Philani. 

 

She mentions that some of the girls were very

disrespectful to their elders, some

experienced teenage pregnancies and

substance abuse. 

“I would often judge them because of the good

background I came from”.

 

Her Christian background was the foundation

that allowed her to learn about the ways of

life. Her family not only told her how she

should live but also showed her. “I had a great

upbringing. There was never a day where I

would come back from school and wasn't

asked how school was. 

 

Although my father was not often in the

picture, I had an uncle (mom's brother) who

was like a father to me, and continues to be

the father figure who has  moulded me into the

woman I am today”.

Philani Nyalunga 
is the founder of I Matter Mentorship, a program which is designed to empower and

uplift teenage girls. 

POUT chats to her about her project and its mission to serve the community.

POUTPOWER

WWW.POUTMOVEMENT.COM

Philani says that God challenged her to get to know these girls better. “That's when I realised that these girls are actually

broken hence their behaviour. I then took it upon myself, that I would rather share the teachings that were installed in me

when I was growing up and make a difference. 

 

I chose not to stand in a corner somewhere joining the rest of the people who were already not impressed with these

girls, and pointing fingers at them. I just saw a need to find the root cause. I wanted them to know that they matter, and

that there's actually someone out there who acknowledges their existence”.
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POUTPOWER

WWW.POUTMOVEMENT.COM

I Matter, is a program designed to empower and uplift

teenage girls who have suffered emotional trauma, social

difficulties and dysfunction in the family. We help them find

their voice, encourage them to express their opinions and

needs, we inspire them to be strong, smart and bold. 

 

We strive towards a world that sets no boundaries around

what a girl can do, a world in which a girl is treated no

differently than a boy and is accorded the same respect

and dignity, a world in which girls have the same access to

jobs and information.

 

I Matter shares the girls' stories and their experiences of

the mentorship program. They also dig deep to find out how

they can go about meeting more of their needs.

WHAT IS 
I MATTER
MENTORSHIP?

“They can also be involved by getting the word out there,

telling their peers about the program. I normally host 

I Matter once a year, but from this year I will be having it

twice a year. The number of events will increase per year”.

 

Girls do not apply to be part of the program. “I put out a

call within the community for them to attend”, adds

Philani.

 

I started I Matter in 2018, at a time when I had no money,

had recently lost my job but managed to pull it through,

and I believe that was my greatest achievement. 

I do however, have a few people who have shown interest

in the program, and have since assisted me financially. I

am looking for more sponsorship as I would like to see the

program moving from one township to the next, and

perhaps some parts of Africa”. 

 

The type of sponsorship that I Matter needs is mainly for

the goodie bags for the attendees. 

“In every event I usually put in a pack of sanitary towels

and would like to include diaries going forward. However

these do not come cheap as I tend to cater for 90 plus

girls. Sponsorship for sanitary towels, diaries and food

would be appreciated”.



OVERCOMING
INNER OBSTACLES

WWW.POUTMOVEMENT.COM

The road to success is not always easy. Self doubt was an obstacle that Philani had to master, and one of her greatest

lessons.  “My biggest failure I would say, was a lack of self belief. I did not fully believe in myself, although I was quite

aware of my gifts but had zero belief in them. With that said I missed out on a lot of opportunities. I never got to decide

which way to sail because I was never the captain of the ship” she says. 

 

There were people along her path who challenged her to be self determined and create a vision for her life and career.

“Khululiwe Mabaso, a  life coach and NLP Practitioner challenged me to believe in myself and plan for my life and career

through vision exercises”.  This is exactly what Philani is doing for her girls, using her experience by helping them break

out of their cocoons that contain them to limited possibilities.

 

“I allowed negative feedback and unforeseen circumstances to undermine my self-confidence. I remember during the

early days of my career, I was working for a community radio station as a news presenter and bulletin compiler. 

My editor told me that I do not have stellar writing skills. I believed her, to a point that when I had to put words on paper I

would struggle because I just did not believe that I could actually write something worth reading”. This is no longer the

case due to work experience and compliments she received from her new bosses. “But for some time I couldn't tap into

my full growth potential because of what my editor said”. 

 

Through it all, Philani concluded that she can't hold herself back because of the fear she was feeling. “I realised that I

cannot wait for the fear of failure to surpass for me to start living my truth and be giving with my gifts. A wise woman

once said “feel it but do it anyway”. I did that.  The more I moved forward despite the fear, the more I got to realise my

capabilities.



CONTACT
I MATTER

MENTORSHIP

Philani is currently pursuing her second degree in Economics through the University of South Africa (UNISA)

and has a degree in journalism and experience in broadcast media, as a news presenter and content producer.

Facebook @IMATTERMENTORSHIP

Twitter @IMATTER_M

Instagram @IMATTERMENTORSHIP

pnyalunga@gmail.com

073 380 4917



POUT HOODIE R250 | AVAILABLE IN WHITE, BLACK, GREY & NAVY BLUE. TO
BUY E-MAIL INFO@POUTMOVEMENT OR INBOX ON SOCIAL MEDIA

@Poutmovement www.poutmovement.com/shop
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Phindile Radebe is the founder and owner of

Iya Baba Dai Dang, a chilli sauce she

launched in 2018  .  

She shares a bit of her journey with us.

10 MINUTES WITH
 W O M E N  I N  B U S I N E S S
POUTBUSINESS

Phindile Radebe

01

I  have always made the sauce for home use. 

I  love cooking and I'm an extreme foodie. One of

my husband's friends tried to steal it and he's the

one who said I should start selling it. 

We were throwing around some names and one of

my best friends Poppy suggested the name “Iya

Baba Dai Dang”. 

We laughed and said the name was too long but it

actually started to grow on us and I kept it.

HOW DID YOU START YOUR CHILLI

SAUCE BUSINESS?

02

My sauce is made with love. I  de-seed each and

every chill i  pepper to make sure that it does not

contain too many seeds. It is also made out of

100% fresh chilli  peppers unlike other sauces that

are partly fresh chill i  pepper, chill i  powder and

water.

WHAT MAKES YOUR CHILLI SAUCE

STAND OUT FROM THE REST?

03

The sauce comes in one flavour and retails at R30

per bottle. We sell at food markets, festivals and

we also do private orders. I  do have a distributor

discount for R25  per bottle if you purchase more

than 15  bottles. 

HOW MUCH DOES IT COST AND HOW

CAN PEOPLE BUY IT?

W W W . P O U T M O V E M E N T . C O M



 W O M E N  I N  B U S I N E S S
POUTBUSINESS
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04

You can use it as a meat marinade in peri peri wings,

for example. It also goes well with old school

favourites such as chakalaka or added in a

curry to bring more heat or just a sauce to dip your

food in.

HOW CAN OUR READERS ENJOY 

IYA BABA DAI DANG?

05

Starting my brand and watching it grow over the last

two years has been a success. I  have never done

something like this and the joy I get from people who

have tasted my sauce is priceless. 

It keeps me going.

WHAT HAS BEEN YOUR GREATEST

SUCCESS?

06

It's hard work and I never imagined that I would have

my own business. It is so much responsibility but also

rewarding, not because of the money but for the fact

that I have something to call my own.

WHAT IS YOUR GENERAL EXPERIENCE OF

BEING A BUSINESS OWNER?

07

I  want my sauce to be the Tabasco sauce of South

Africa. I  want my sauce to be in every grocery store,

home, shisa nyama and restaurant.

WHERE DO YOU SEE YOUR BUSINESS

 IN THE FUTURE?

CONTACT DETAILS
IyaBaba Dai Dang Chilli Sauce

Facebook @Iya Baba Dai Dang

Instagram @Iyababa_

pmbuyane@gmail.com

082  725  1898
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If you want to purchase a bottle, get in touch with

IyaBaba Dai Dang via social media, e-mail or phone.



IYABABA
DAI DANG!

Introducing
Iyababa_

Iya Baba Dai Dang

082 725 1898

R30
PER BOTTLE



FOLLOW

YOUR 

PASSION
Zukiswa Jonas' Business Journey
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Zukiswa Jonas  is a woman of many talents. Working ful l  t ime as an

Information Security Officer in the Information Technology sector,  she

juggles running three businesses. She is the managing director of

PurpleCherry Taste ,  managing director of PurpleCherry Tableware and

director of Dala Technical Services .  She shares a bit of her story on

how she turned her passions into a reality.

IN HER ELEMENT:
Zukiswa Jonas

A peek into the life of

an entrepreneur who

runs three

 businesses and has a

full-time job. 

“I have always been someone who loves

business. As a child I sold sweets, biscuits,

chips, ice cream and ice lollies”. One of her

aunts is an entrepreneur and the young

Zukiswa found pleasure in working in her

shops during school holidays. 

“I did not understand that this was my

passion, and I left it and concentrated on

other things”. 

Later on in life, the entrepreneurial bug would

later come back to bite Zukiswa again. I love

cooking and I would often tell my husband

that I do not see myself baking”, says

Zukiswa.  She found the process tedious. W W W . P O U T M O V E M E N T . C O M

“I have
always
been
someone
who loves
business.”

You have “to stick to measurements and

making sure they are precise otherwise you

come out with a flop”. In 2016, she had a

nagging feeling that she needed to learn how

to bake and decorate cakes. “At first I ignored

it but it would not go away then I kept on

telling my husband that I must do it”. 

Zukiswa eventually found a seven-hour

baking class that she could attend. It didn't

come cheap but she was determined to make

the best of it. 

“We got there and were taught

the basic things but that day, my fire for

baking was ignited”.
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“The name
PurpleCherry
was inspired
by one of my
favourite
colours.”

NO TURNING BACK

From then on, Zukiswa never looked back.

“When we came back from class,

I started nagging hubby to buy me a cake

mixer and a few tools”. The tools allowed her

to practice for fun. 

 

“My husband was my biggest fan and he had

the most faith in me  especially when I was

starting”. This was great motivation as

Zukiswa's confidence levels in baking were

still low at that time so the motivation from

some family members also went a long way. 

 

She then decided to turn it into a business

which was the main idea from the beginning.

Finding alternative ways of crafting her skill

for baking also proved to be fruitful. “Most

of what I do I learnt from Google, You Tube

and fellow bakers. It has been a journey and

I'm loving it”. Part of the fun in the process

included coming up with the name for her

business. 

 

“The name PurpleCherry was inspired by one

of my favourite colours”. Then I added the 

 cherry on top as in when you finish off

something that is beautiful, you add the

cherry on top. 

 

So this went well with the kind of business

that I was starting. I added 'Taste' which

incorporates the client's taste in what we

produce as well as the beautiful taste that 

we contribute hence the name PurpleCherry

Taste.

 

Zukiswa acknowledges the fierce

competition that exists within the baking

industry. 

“My business is still growing and I can't

afford to get an extra hand which I

desperately need as I'm currently working

full time. I do the baking in the evenings, and

sadly most baking is done during the week

not weekends”. 

 

One of the challenges that she also faces as

a small business owner is that “people don't

understand that baking is expensive. They

expect cheap cakes which I understand,

because they don't know the blood and

sweat that goes into it”. 

 

The growth in PurpleCherry Taste gives 

her the courage to carry on.

W W W . P O U T M O V E M E N T . C O M

POUTBUSINESS
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@PURPLECHERRY

TASTE TABLEWARE

Zukiswa's entrepreneurial mind did not stop there

and added another business venture in 2019.

“PurpleCherry Taste Tableware came about from

my love of kitchenware. You know when you love

beautiful and classy kitchens and tableware but

can't afford it sometimes? That's me”.

 

Her love for cooking and hosting friends and family

sees her going all out to make sure that they are

entertained. “I nagged my husband at some point

to buy me a dining room table because I wanted

to be able to host my guests properly instead of

sitting on couches”, she laughs. 

 

One day she thought it would be a good idea to

start selling what she would like to see in her own

home. “I started researching and I found a reseller. 

I stocked samples and I was happy when I received

my big order. That is what I am currently selling and

it is selling out. One day I would like to manufacture

my own tableware and provide job opportunities

for our people”. 

 

 

Her third business is Dala Technical Services, an

aircon business that she owns with her husband

supply and install aircons, service and maintain

them. “It is actually my husband's brainchild and

very passionate about it”. She came in as his

support system not knowing that she would learn

so much about the trade as  a female. 

 

“Mind you I was clueless when it came to aircons,

but today I can tell you a thing or two. I am not

there yet in terms of knowledge about the

industry. I am yet to do my first service on an

aircon but I am getting there”. One of

the challenges that she mentions with this

business is the funding aspect. 

 

“Servicing big jobs and the fact that many people

do not understand air conditioning is a challenge.

Most people think it's a luxury and it's expensive,

which is not really true.  More education is needed

for our customers”.

@PURPLECHERRY TASTE

PURPLECHERRY
TASTE

DALA TECHNICAL SERVICES

Dalatechnical@gmail.com

0729010868

PURPLECHERRY
TASTE TABLEWARE

topurplecherry@gmail.com

topurplecherry@gmail.com

DALA TECHNICAL
SERVICES

0729010868

0711896497

0729010868

W W W . P O U T M O V E M E N T . C O M



PurpleCherry Taste
Your Preffered Cake Artist

@PURPLECHERRYTASTE | 072 901 0868 | TOPURPLECHERRY@GMAIL.COM



SPREADING
HAPPINESS

 W O M E N  I N  B U S I N E S S
POUTBUSINESS
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18
 W O M E N  I N  B U S I N E S S
POUTBUSINESS

I  started it in 2016 .  It is a form of expression. I

asked myself “am I happy?”, and the answer was

“yes”. If so then indeed I'm a happy soul. I  started

the brand based on my lifestyle and the person

that I am. I'm a happy, joyous person that loves

beautiful bright colours. 

 

I  then decided to share my state of happiness and

experience and came up with the name.

HOW DID HAPPYSOUL 
COME ABOUT?

Angelina Lekalaka 
is the founder of clothing

brand HappySoul. 
With the intention 

of spreading happiness, this
account manager for a
media company tells us 

 about her business.

Beanies, caps, t-shirts and hoodies.

WHAT KIND OF PRODUCTS
DO YOU SELL?

Young, old and ideally kids. Basically a carefree

person who is ready to show off their happiness

through their l ifestyle.

WHO IS THE HAPPYSOUL
CUSTOMER?

Seeing my clients satisfied with their purchase

and wearing a big smile. The smile of a happy

client gives me joy.

WHAT GIVES YOU
HAPPINESS WHEN IT

COMES TO YOUR BRAND?
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18
 W O M E N  I N  B U S I N E S S
POUTBUSINESS

Not having enough resources or marketing tools

to put the brand out there. 

I  have learned to work with what I have where Iam.

WHAT OBSTACLES DO YOU
CURRENTLY FACE

THROUGH YOUR BUSINESS?

Believe in your idea, conceptualise and 

implement it.

WHAT ADVICE WOULD YOU
GIVE TO WOMEN WHO

WANT TO START A
BUSINESS LIKE YOURS?

No matter how small your marketing ideas or

steps are, always implement them because your

business depends on it.

WHAT BUSINESS LESSONS
HAVE YOU LEARNT?

order@happysoul.co.za

Whatsapp 072  806  4097

Instagram happysoul_sa

Facebook  happysoulsa

HAPPYSOUL

CONTACT DETAILS

WWW.POUTMOVEMENT.COM
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O72 806 4097
order@happysoul.co.za

@happysoul_sa

@happysoulsa

HAPPYSOUL APPAREL
HOODIES|BEANIES|CAPS|T-SHIRTS. SHOP ONLINE ➤ WWW.HAPPYSOUL.CO.ZA

CONTACT

BE A HAPPYSOUL AND EMBRACE IT THROUGH YOUR LIFESTYLE



@Poutmovement

DOWNLOAD POUT MAGAZINE FOR FREE
www.poutmovement.com/magazine



TAP
BUTTONS

Zandi Buthelezi from Ekurhuleni is the Founder and Fashion

Director of Tap Buttons Clothing, and a freelance events planner.

She shares her journey in the fashion industry.
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WHEN
DID YOU START TAP BUTTONS?

POUTFASHION

I was an intern at SA Fashion in 2013 as part of getting my hours to graduate

at Boston Media House, while doing my Media Practices course (with a major in

PR). I was then exposed to fashion, models, garments and designers. 

As I sat there while the shows were taking place, I was uncomfortable.

 I thought that South African fashion at that time was lacking African

authenticity.

 

I then started learning about Ankara fabrics which are manufactured in Africa,

and luckily were sold in South Africa already. In April 2015, I met a couple of

people who taught and showed me the ropes of the fashion industry. I then

started designing and making tops, and dresses for myself and family. People

started liking the way we looked and kept on challenging me to design

different styles for them, including bridal wear.

HOW 
DID YOU COME UP WITH THE NAME?

I wanted a name that wasn't feminine, a name that had something to do with

clothing. I then thought of a tap running water and how it flows into different

avenues. That's the vision I have with the brand and to also work with other 

African designers, brands and creatives.

WHAT IS TAP BUTTONS CLOTHING?
It is a premium fashion brand that is greatly inspired by the African

continent and the typical African body. Tap Buttons Clothing prides itself

for the expansion it has endured since it was founded in 2014, and the

wedding market it has just introduced to its collections.

WHO
IS THE IDEAL TAP BUTTONS CLIENT?
The typical Tap Buttons Clothing client is aware that we are evolving

in a more stylish way of making garments. They love the concept of

looking different, unique and feel comfortable in standing out when they

walk into a room. My typical client is happy and doesn't check the price

tag, but is willing to pay any amount just to look amazing. I constantly have

to introduce something new to ensure that they turn heads.

WWW.POUTMOVEMENT.COM
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SEEING
MY VISION COME

TO LIFE WARMS
MY HEART, AND I

HAVE HAD
MOMENTS WHERE I

TEAR
UP A BIT.

ZANDI BUTHELEZI 
 FOUNDER & FASHION DIRECTOR OF  TAP BUTTONS
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POUTFASHION

WHERE
DOES YOUR LOVE FOR FASHION COME FROM?

WHAT HAS BEEN YOUR GREATEST CHALLENGE?
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From my mother. What a queen! She is always looking different, knows how to embrace her body and she

always looks timeless. She still styles me at times. People often think I dressed myself and it's crazy

because she's the one who styles me. What a gem!

WHO INSPIRES YOU IN THE FASHION SPACE?
I am absolutely in love and inspired by South African creatives and content creatives. I love how South

African history is told so beautifully in their photography and concepts, through their art and

collaborations with brands and corporates.

When you are a young upcoming designer, sometimes people take you for granted and blatantly disrespect

you because you are not “old enough”. I've had issues with a client saying that that I'm “much younger

than I sound”. When I eventually meet them, I end up having a great experience with that client. 

I have learnt to be more strict and unapologetic with the services I provide. 

That has worked very well because people look at what I have offered in the past and what I'm currently

offering. Based on that, they treat me as a business woman. It's hard but I know it will get better with time.



WHAT
HAS BEEN YOUR GREATEST

SUCCESS?
To see my clients happy. I sometimes change their minds when

they come to see me for consultations because I'm always

authentic. I make it a point to tell a story with their celebrations

through the garments I create for them. 

Seeing my vision come to life warms my heart, and I

have had moments where I tear up a bit.

WWW.POUTMOVEMENT.COM

WHAT
ADVICE DO YOU HAVE FOR

YOUNG WOMEN WHO WANT TO
VENTURE INTO FASHION?

Know yourself. Be as authentic as you can be. Allow yourself to see

what others around  you are doing, and be teachable. The world is

hungry for authenticity and creativity. The  rest of the world is

looking and buying into what Africa is creating. 

Be unapologetic of your Africanicity and where you come from. 

Travel! Don't give into the norms of what society deems to say

about “success”. 

Start your own trend, and always surround yourself with 

people who are better than you especially in your industry.

CONTACT TAP BUTTONS
CLOTHING

@Tapbuttonsclothing
073 909 4583

zandile.buthelezi@gmail.com
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VUVU'S DISH: MEAT BALLS WITH MIXED VEGETABLES IN HOT CURRY SAUCE

POUTFOOD

FOOD STAR
VUVU MNCUBE

FROM SOWETO | GAUTENG
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I'm Recipe Developer and Stylist at Food&Home Entertaining and
Your Family magazines where I create recipes every month. When it
comes to baking, I test the recipes first before we include them. 
I have to make sure that the recipe will come out the same every
time, so that our readers won't have problems when they try them at
home. Consistency is very important when it comes to baking. 
 
When it comes to styling a shoot for each publication, I source the
props and everything I need based on the theme of the month and I
also take direction from the editor before planning with the
photographer.

I fell in love with cooking when I was young. When my aunt was
asleep, I tried to make pap at the age of 12. That's where I saw that
I'm really interested in cooking. Our parents passed away when we
were young and my grandmother was looking after us with her
pension money which was not enough. We ended up writing a story
to the Citizen Newspaper asking for help and some people offered to
sponsor us with food, clothes and money. 
 
Two people offered us to study and they asked me what I loved. I told
them I loved cooking and they offered me a cooking course for a year
at HTA Chef School in Randburg. I then saw a job post being
advertised in a newspaper for Food&Home Entertaining magazine.
One of my lecturers told me to apply for it. 
With no experience, I got a chance to be interviewed. I even got lost
on my way to the interview and arrived late. They called me the same
day while I was in a taxi back home that I got the job as a food
assistant. The food editor then was Anna Montali. That's how I got my
break into the food industry.

I started as a food assistant and worked my way up. I learnt a lot
and that has allowed me to be here in my career. My boss Andrea
Pafitis-Hill always creates room for me to grow, and pushes me to
deliver quality work. I strongly believe being under her leadership
has allowed me to get to where I am.  Winning the Galliova Award
for Egg Champion of the Year and being an Avacado Ambassador
was also a proud moment for me. 
I'm also proud that one of my shoots made it on the March 2020
cover of Food&Home Entertaining magazine. I wasn't aware that it
would turn out so great.

WWW.POUTMOVEMENT.COM

WHAT IS YOUR CURRENT POSITION?

WHAT IS YOUR PROUDEST
MOMENT?

HOW DID YOU GET INTO THE FOOD 
INDUSTRY?

POUTFOOD ALL THINGS FOOD

VUVU AT WORK 



ALL THINGS FOODPOUTFOOD

MEAT BALLS WITH MIXED VEGETABLES
IN HOT CURRY SAUCE

500g beef mince

2 large handful coriander, roughly

chopped & extra to garnish

2 tablespoon canola oil (plus extra)

1 onion peeled, chopped

2 garlic cloves peeled, crushed

1 tablespoon paprika

Pinch of sugar

2 X 410g tin mixed vegetables in curry sauce

Salt and freshly ground black pepper to season

500g spaghetti

 

METHOD

In a large bowl add mince and coriander, using your hands mix
to combine. 
Scoop mince, the size of a ball then roll and repeat until all the
mixture is finished.
Place a large pan with oil over medium high heat, fry mince
turning during cooking until all the sides turn golden brown for
about 10-15 minutes. Remove from the pan and set aside until
needed. 
Using the same pan, add extra oil. Fry onion until soft for about
five minutes. Add garlic, paprika, sugar and fry for 1 minute. 
Stir in mixed vegetables in curry sauce. Lower the heat, add
fried meat balls and season with salt & pepper. Lower the heat
again, simmer until thick for about 10-15 minutes or until meat
balls are cooked.
 Meanwhile, cook the spaghetti by following the instructions
from the packet. 
Serve the meat balls mixture with cooked spaghetti, garnish
with coriander. 

1.

2.

3.

4.

5.

6.

7.

 
ENJOY!

INGREDIENTS

SERVES: 4-6 

EASY: 50 MINUTES
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LAYBUY TRAVELS • www.laybuytravels.co.za • 0744153703 / 0728155693 • SAFE •AFFORDABLE

POUTTRAVEL

Experience          
 Mozambique


